2

UNIVERSITY OF NIGERIA, NSUKKA

FACULTY OF ARTS
DEPARTMENT OF FINE AND APPLIED ARTS

M.A. PROGRAMME IN ART ADMINISTRATION AND MANAGEMENT
 2015/2016

MA PROGRAMME IN ART ADMINISTRATION AND MANAGEMENT
LIST OF SUPERVISORS

Professors

Oloidi, Ola

BFA, MA (Howard), Ph.D. (Nig.)



Art History/ Art Education

Oyeoku, O.K.

BA (Nig.), PGDE (Jos), MA (ABU), Ph.D. (Nig.)

Ceramics/ Art Education

Reader

Ikwuemesi, C.K. 

BA, MFA, Ph.D. (Nig.)




Painting/Art History

Senior Lecturers

Diogu, G.O.

B.A., MFA, Ph.D. (Nig.)




Textiles /Art History

Uka, G.O.

B.A., M.A. (Zaria), Ph.D. (Nig.)



Visual Comm. / Art History

Ali, V.E.

B.A., MFA, Ph.D. (Nig.) 




Ceramics

Onuora, C.

B.A., MFA, Ph.D. (Nig.)




Sculpture / Art History

Onuzulike, O.

B.A., MFA, Ph.D. (Nig.)




Ceramics / Art History

Okpara, C.V.

B.A., MFA, Ph.D. (Nig.)




Painting / Art Education

Obodo, E.C.

B.A., MFA, Ph.D. (Nig.)




Sculpture/ Art Education

Lecturer I

Dr. S.O. Asogwa

B.A., MFA, Ph.D. (Nig.)




Textiles/ Art History

Dr. George Odoh

B.A., MFA, Ph.D. (Nig.)




Painting/Art History

Dr. Martins Okoro

B.A., MFA, Ph.D. (Nig.)




Painting/Art History

1. PHILOSOPHY 
The MA programme in Art Administration and Management is designed to prepare students for a management career in the art and cultural industries, including visual arts and cultural policy development in government or industry as well as important bodies and institutions.

2. OBJECTIVES

Students who complete the programme will be able to develop an appreciation and overview of the art in Nigeria and Africa and thus contribute to the development, implementation and evaluation of art policy in Nigeria and elsewhere. The course also enlightens the students on art marketing, fundraising, art festival and project management, as well as issues in art entrepreneurship and the laws and ethics thereof.
SCOPE

The programme engages the relationship between management practices and creative enterprise in local and international contexts thus enables students to develop a closer understanding of specific industry sectors in visual art, heritage and creative industries.

3. ENTRY REQUIREMENTS

To qualify for MA in Art Administration and Management, candidates must have BA or BFA in Fine and Applied Arts or related area.

4. MODE OF STUDY
The programme will be prosecuted by coursework and dissertation.
5. DURATION OF PROGRAMME


Full-Time:
12 Calendar months minimum; 3 Calendar years maximum


Part-Time:
18 Calendar months minimum; 5 Calendar years maximum

6. EMPLOYMENT OPPORTUNITIES

Apart from the potential for self-employment, students who successfully complete the programme may be employed in the following establishments, among others:

1. National Commission for Museums and Monuments.

2. National Gallery of Art.

3. National Arts Council.

4. Universities, Polytechnics, Colleges of Education, Art Academies, Secondary Schools  and Primary Schools.

5. Federal/State Ministries.

6. Local Government Authorities.

7. Foreign Embassies.

8. Television Houses.

9. Auction houses

10. Urban planning authorities, etc.

AREAS OF SPECIALIZATION

Art Administration and Management as a course is an area of specialization in itself.   

STRESS AREAS

Theory and Methods




1

Management Studies




2

Policy Studies




3

Finance and Project Management


4

Thesis/Project
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LIST OF COURSES

First Semester

(Major Courses)

Course Code
Course Title







Unit Load

PGC 601
ICT and Research Methodology




3
FAM 591
Seminar







2

FAM 521
Art Management






2

FAM 533
Art and Copyright






2

FAM 535
Art Policy Issues






2

FAM 511
Research Principles and Practices




2

FAM 513
Audience and the Arts






2

FAM 523
Managing Creative Content





2





Total 






18

Second Semester

FAA 580
Philosophy of Art






2
FAM 542
Finance and Budgeting





2

FAM 546
Project Management in the Arts




2

FAM 548
Art and Cultural Management in Africa



2

FAM 512
Contemporary Nigeria in the Arts




2
FAM 592
Research Project






6





Total






15

Electives
FAA 613
 Exhibition and Curatorship




 
2

FAA 615
Aesthetics and Interpretation 





2

COURSE DESCRIPTIONS
FAM 500: Seminar


(2 Units)

FAM 501: Art Management

This subject introduces students to the theories, processes, and practices behind strategic planning and decision-making in art organisations today. In addition to general management issues, students will be asked to identify and analyse issues unique to the art/creative industries. Students will be introduced to relevant case studies from a diverse range of art organisations illustrating the application of strategic planning, board governance, managing creativity, human resource management and project management.

FAM 511: Art and Copyright 

This subject introduces the general framework of Africa’s/Nigeria’s legal system as it relates to art and the cultural sectors. It focuses on three areas relevant to all cultural sectors: contract, copyright, and negligence. Aspects of trade practices law and corporations legislation will also be examined. A range of other issues, including aspects of the copyright law, is covered in outline, including the limits imposed on artistic expression by defamation law and censorship. The course is to enable graduates to demonstrate the ability and self-confidence to comprehend complex contractual concepts and obligations regarding artists rights in art industry contexts. It should also be able to identify and access appropriate professional assistance in relation to specific legal issues in the art industry contexts.

FAM 513: Art Policy and Issues

This subject introduces students to art/cultural policy and the issues that arise from the role art plays in society. It surveys policy across various art forms and gives students a working grasp of how policy impacts on art industry and artists. The focus is on the mechanics and practicalities of art policy as the course aims to encourage students to be able to analyse and critique new policy initiatives for the art industry as they arise.

FAM 515: Audience and the Arts

This subject examines audience development and cultivation in art and cultural activities through a variety of professional techniques, including programming and content analysis, analysis of existing and lapsed audiences, as well as exploring and critiquing the effectiveness of conventional marketing tools. Lectures and seminars will address a range of issues and themes underpinning audience development. These include research into attitudes to arts, economic and social trends that impact on attendance at art events, and the role of artists as promoters of their own work. The course also aims to demonstrate how to conceptualise appropriate audience development and retention plans and to outline strategies for specific contexts in industry.

FAM 502: Finance and Budgeting

Funds are vital to creativity and the dissemination of cultural products. This course, therefore, introduces students to the fundamentals of financial management and budgeting in art organisations. The subject takes students through the nature and type of transactions undertaken by art organisations, how these transactions are recorded in financial statements and the necessary steps required in the prudent and judicious  management of arts organizations and events. 

FAM 514: Project Management in the Arts

This course provides an opportunity for students to prepare a project management plan for an arts-based project (e.g. an exhibition, a festival, etc.) in order to develop their project management skills. Students will focus on the creative elements and programming of the project as well as budgeting, ticketing and funding options.

FAM 516: Art and Cultural Management in Africa

The focus of this course is on the study of African cultural sector today, focussing on visual arts, museums and heritage. It is aimed at current and future art administrators, curators and practitioners. There is a focus on the different social, political and cultural backgrounds of Africa - and how this affects practice in each place and possibilities and constraints for engagement with cross-border colleagues and institutions. 

FAM 517: Managing Creative Content

This subject examines the practical legal aspects of the management of intellectual property in the area of creative and cultural production. The focus is on contracts and copyright in a range of specific art and cultural contexts. These will include art and multimedia production and distribution, the commissioning and production of public art, and the role/significance of  museum and gallery collections and the management of artistic and creative estates.

FAM 518: Communicating Art and Cultural Products

This course investigates the diversity of communication forms, practices and strategies used across the breadth of art organisations. The subject explores a range of influential communication concepts, investigating the evolution from traditional forms of engagement to contemporary innovations in this area. Seminars will explore the interrelationship between communication theory and practice, identifying pivotal issues and influential concepts in arts communication. Students will engage in an advanced study of scholarly approaches and contemporary debates in the field. Students will become actively involved in a range of tasks including writing reviews, creating blogs, writing catalogue entries, examining archival and historical documents, developing grant applications and by designing promotional campaigns for arts organisations.

FAM 512: Contemporary Nigeria in the Arts

This subject investigates modern and contemporary art forms in Nigeria including theatre, film, literature and visual arts. It considers how these forms of artistic production have developed and how they relate to historical and contemporary cultural trends in Nigeria and among its peoples. From a brief introduction to traditional aesthetic theories, the course will consider in detail the radically innovative era at the tail end of colonisation. Artistic practices since then, including 21st century trends in hybridity and pluralism will also be examined. Seminar classes will introduce artistic production through presentations, discussion, reading, visual documentation and viewing of works on DVD. Students will be able to work on a seminar project in an area of their expertise and/or interest. 

FAM 590: Research Principles and Practices

This is an intensive research-training subject for students. It introduces students to key research principles and practices including: defining an academic field, establishing a research question, identifying key words and key texts, the literature review, and preparing and presenting a research proposal. It introduces students to key research methods and methodologies and to key academic practices such as peer review. It will also provide an introduction to copyright, ethics and to the conduct of ethical research. 

FAA 613: Exhibition and Curatorship (2 unit)

Insight is given into the nature and purpose of exhibition, its organisation, politics and social implications. Curatorial methodologies and strategies are discussed with a view to acquainting the students with the science and art of art presentation.

FAA 615: Aesthetics and Interpretation (2 unit)

This theory-based course relates the principles of aesthetics to contemporary practices and analyses the various hermeneutical strategies that can be used in the critical evaluation of art.
FAA 591 Research Project and Report

This consists in an original research on an approved research project selected in consultation with the supervisor. The research project will be in the field of art and cultural management as applied to a single art form or cross-art form projects such as festivals, multimedia projects or international exchange in the art. While practical work may be encouraged, a minimum of 50% of the student's research project must involve theoretical study. 

